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College Online Courses 

• Growing demand for online courses and programs.  

• 17 % increase in online enrollment and more than 4.6 million 

college students have taken online courses in 2010 (Parry, 2010). 

• Public institutions are most likely to believe that online education 

is key to their long-term strategy (Parry, 2010).  

 

 

 

 



Challenges 

• Teachers often face the challenge to create an interactive 

class online with the absence of fact to face interactions 

with students (Shea, Pickett & Li, 2005).  

 

 

 



Solutions? 

• Multimedia technologies?   

 

 

 



Social Media 

• Potential advantages of social networking 

technologies to enhance the interactions in 

online classes (Bosch, 2009; Mason & Rennie, 2008) 

 

 

 



Social Network Theory  

• Social networks provide channels for the flow of information 
(Michener, DeLamater & Myers, 2004). 

• Knowledge structures and processes are constituted by relations 

among actors in the social networks (Knoke & Kuklinski, 1982).  

 

                       



Purpose of Study  

• To examine the role of social media as an educational 
tool.   

• To understand the role of Facebook in online courses.  

 



Methodology    

• Case Study  

– An empirical inquiry that investigates a 
contemporary phenomenon within its real-life 
context (Yin, 1984). 

– Facebook discussion page was created for 
summer 2011 online course 

 

 



Blackboard = Major Course Page 



Facebook Discussion Group 



Use of Facebook page   



Ice-breaker on the 1st day of Class 



Virtual Office Hours 



Class Discussion 



Trend Watch 

Facebook Video Chat 

Google+ 



Q&A 

Questions 

Answers 



Personal Touch 



What I Learned.. 

• Limited to use as a major educational communication tool. 

• Add value to online course  

– Encouraging class Discussion: Two-way Communication 

– Familiar interface to many students 

– Help to enhance online presence: Social cues (e.g. pictures, chat 
features, “likes” button, comments) 

– Easy to share contents  

=> Help building a community 



Questions? 


